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Measuring the True Cost of
Section 404 Compliance for
Smaller Public Companies

Louis Columbus, Cincom

There’s been much debate regarding the costs to smaller
public companies of attaining compliance to SOXs’
Section 404(a) and 404(b) regulations, with critics of SOX
contending that these costs actually force smaller firms
to go private. In fact there is excellent empirical
evidence to back this up, yet the results of the study
from Lord & Beniot include several interesting paradoxes
worth checking out.

First, the cost of an audit for smaller publicly held
companies have an average first-year cost for
management assessment of $78,474 versus the $91,000
figure the SEC had projected.

Second, from page 5 of the report comes this paradoxical
quote:

While gathering cost information for this research study
we observed an unusual paradox. Because of the
heightened awareness of corporate frauds, and nearly
five years of delays in complying with the Sarbanes-Oxley
Act of 2002, it appears that the accounting standards
surrounding internal controls for NON PUBLIC companies
are now stricter than those of smaller PUBLIC companies
(with market cap under 575 million).

Ironically those companies looking to escape the costs of
SOX may have run right into it.

Third, the highest costs to attain 404(a) and (b)
compliance are from the semiconductor industry
($162,000) and the lowest being biotech ($26,875), As
biotech industries are in general highly regulated and
audited by government agencies, this lower figure is a
potential indicator of the level of efficiencies these firms
have in responding to audits.

S5 === = Thisis a short, informative report to
il e read if you are interested in
compliance in general and seeing
research into the impact of 404 on
smaller companies. The report is
titled The Sarbanes-Oxley Investment A Section 404 Cost
Study for Smaller Public Companies is worth a quick look
and read.

il

Posted by Louis Columbus on January 09, 2008 in
Facts, Opinions & News | Permalink

trackback

http://contextrules.typepad.com/transformer/2008/01/measuring-the-t.html

resources and offers

Expert Access: Free Advice
from Business Experts

The Jeanne Bliss CEO Reality
Check -- Free Analysis

Customer Experience Jobs

Understanding Customer
Experience Management

Jill Griffin's "Test Your
Loyalty 1Q"

The CEO Refresher /
Brainfood for Business

white papers for you

The Unified Agent Desktop
Provides Single View of
Customer

IBM / Turning Shoppers into
Advocates

Insight Analytics / Sykes

The Science of Customer
Service

The Revolution Your
Customers Want

Customer Satisfaction
Through Interactive
Communications / Cincom
Document Solutions

The Hosted Contact Center:
On Demand Model

Customer Experience
happens in the Contact
Center

categories
Changing the Customer
Conversation

Delivering Operational
Excellence

Demand Generation

Designing a Branded
Experience

Experience Related
Technology

Facts, Opinions & News

Good and Bad Customer
Experiences

Internal Collaboration

Managing The Contact
Center

Mandate for Change
Marketing Automation

1/10/2008

Page 1 of 7



Officer

CLSTOMER

Bliss

customer strategy blogs

Think customers: The 1to1
Blog

Bruce Temkin - Customer
Experience Matters

Graham Hill | CustomerThink

customer experience
sources

Vox: Customer Experience
Consulting

Strativity Group

Strategic Horizons LLP |
Home

Shaun Smith Website

Shaun Smith Webinar
(registration required)

Paul Greenberg, 56 Group
Net Promoter

Loyalty Solutions - The
Griffin Group

Laura Ries: ORIGIN OF
BRANDS

John Todor On Customers

Jeanne Bliss Webinar
(registration required)

How to Create Powerful
Customer Experiences

Experience Curve
Encyclopedia of Psychology
Customers Rock!

Customer BLISS Website

Cincom Systems: Contact
Center

CEO Refresher / Brainfood
for Business

CEM Whitepaper Registration
CEM @ Wikipedia

articles by john todor

A Great Call Center
Experience

Expanding the Value of the
Customer Experience

Before You Engineer a
Customer Experience

Trust in Customer
Relationships

Lego: Engaged Customers
Why New Products Fail
Voice Mail Marketing

Ignorage, Customer
Relationships and
Opportunities

Alienation in America and

TrackBack URL for this entry:

The Perfect Customer Experience: Measuring the True Cost of Section 404 Compliance for Smaller Publi... Page 2 of 7

Marketing Management
Measuring the Experience

http://www.typepad.com/t/trackback/310380/24985958

Listed below are links to weblogs that reference Measuring
the True Cost of Section 404 Compliance for Smaller Public

Companies :

comments

post a comment

Name:

Personalized Marketing

Project Management &
Fulfillment

Social Media
Solutions Portfolio
recent comments
Dale Wolf on Virgin ... for a
Great Customer Experience

Service Untitled - Douglas on
Virgin ... for a Great

Email Address: (Not displayed with comment.)

Customer Experience

Travel Guy on The Customer
Experience for Airline

URL:

Travelers

Travel Guy on Travel
Industry is All About

[T Remember personal info?

Comments:

Customer Experience

Graham Hill on Customer
Equity Trumps the Law of
Diminishing Returns

Troy Brumley on The Patient
Experience and

Preview | Post |

http://contextrules.typepad.com/transformer/2008/01/measuring-the-t.html

;I Why We are Called Patients

Troy Brumley on 2 Lessons in
Customer Experience
Marketing

Peter Kazanjy on 2 Lessons
in Customer Experience
Marketing

Peter Kazanjy on Yet One
More Disgruntled Customer

LI Ben @ Parallels on Yet One
More Disgruntled Customer

customer experience blogs
Customer Experience
Crossroads
CRM2Day
Robert Winton
Customer Service Zone
Customerspective

Service Untitled -- A CEM
Blog

Marketing ROI: Whims from
Ron Shevlin

Experience Manifesto
Flooring The Consumer
Customers Rock!

customer service blogs

Customer Service at Squidoo

Call Center Steel Cage Death
March

Call Center Quality
Assessment

Customers Are Always

best marketing blogs

1/10/2008



